Curriculum Overview OCR Enterprise & Marketing
Students in Year 10 will start to gain an understanding of how market research gives the entrepreneur an insight into the wants and needs of its customers, so
that products and services can be developed to satfisfy them. It also complements other competing products and services on the market to ensure a
financially viable business. As well as understanding target market’s needs, students will learn how the marketing mix elements must be carefully blended to
enhance business performance. Students will examine each element individually and explore the decisions that an entrepreneur needs to make. Students will
learn about the types of ownership for an enterprise and sources of capital available. Running a successful enterprise can be tough, but there is a lot of
support available, which you will learn about so that you can understand how to obtain fimely and appropriate guidance.
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Curriculum Overview OCR Enterprise & Marketing

This year builds on units R067 & R068. Students will learn how to develop market research tools and use these to complete your market research. Students will
use your research findings to decide who your customers will be, create a design mix and produce your product design ideas. To help decide on your final
design, you will gain feedback and then assess the strengths and weaknesses of your initial ideas. Students will complete financial calculations to determine
whether your proposal is likely o make a profit. Students will use the evidence you have generated to decide whether you think that your new product is likely
to be financially viable. On completion of this unit, you will have gained some of the essential skills and knowledge needed if you want to start a business, but
also the transferable skills of creativity, self-assessment, providing and receiving feedback, research, and evaluation. The skills and knowledge developed from
this unit will also be transferable to further learning in and when completing Unit R069 Market and pitch a business proposal.
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